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Editor’s Statement
Richmond magazine offers a break from 24/7 chatter, instead distilling the 
city’s people, places, issues and events into detailed, insightful news and 
commentary delivered to your door or device. Our mission is to contribute 
to the community and illuminate the region’s past, present and future in an 
interesting, engaging and lasting way. 

About Us
An independent, family-owned and award-winning city publication, Richmond 
magazine has chronicled the people, news and lifestyle of the River City 
region for more than 45 years. Editorial director Mindy Kinsey, a publishing 
professional with over 30 years’ experience, took the helm in 2021. 

J AY  PA U L

M I N D Y  K I N S E Y 
E D I T O R I A L  D I R E C T O R 
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2025 Editorial Calendar

G E T T Y  I M A G E S

J A N U A R Y  	
MEET THE MAYOR; MEET THE MAYOR; 
PETERSBURG; SEWING; PETERSBURG; SEWING; 
R•HEALTH  R•HEALTH  
Deadline for editorial 
submissions: Oct. 1, 2024 

F E B R U A R Y 	
THE COMPLETE THE COMPLETE 
SOURCEBOOK SOURCEBOOK 
Also known as The 
Richmond Newcomers’ 
Guide, Sourcebook 
is packed with ideas, 
activities and guides 
helpful to anyone who 
lives in the region. This 
evergreen issue is sold on 
newsstands all year. 

Deadline for editorial 
submissions: Nov. 1, 2024 

M A R C H  	
RESTAURANT UPDATE; RESTAURANT UPDATE; 
‘GIVE ME LIBERTY’ ‘GIVE ME LIBERTY’ 
EXHIBIT; SUMMER EXHIBIT; SUMMER 
CAMP GUIDE CAMP GUIDE 
Deadline for editorial 
submissions: Dec. 1, 2024 

A P R I L 	
THE HEALTH ISSUE, THE HEALTH ISSUE, 
FEATURING TOP DOCS; FEATURING TOP DOCS; 
WOMEN’S FOOTBALL WOMEN’S FOOTBALL 
Deadline for editorial 
submissions: Jan. 1, 2025 

The 2026 Top Docs 
survey will take place in 
November 2025. 

M AY 		
SUMMER ARTS SUMMER ARTS 
PREVIEW;  PREVIEW;  
FOSTER CARE FOSTER CARE 
Deadline for editorial 
submissions: Feb. 1, 2025 

J U N E
REAL ESTATE; REAL ESTATE; 
SUMMER IN THE CITY; SUMMER IN THE CITY; 
CARYTOWN CARYTOWN 
Deadline for editorial 
submissions: Mar. 1, 2025 

The Referred Realtors 
survey takes place in 
February.

J U LY 		
SUMMER FOOD; KINGS SUMMER FOOD; KINGS 
DOMINION; R•HEALTH DOMINION; R•HEALTH 
& TOP DENTISTS & TOP DENTISTS 
Deadline for editorial 
submissions: Apr. 1, 2025 

The Top Dentists survey 
takes place in March. 

A U G U S T
BEST & WORST BEST & WORST 
WINNERS; PRIVATE WINNERS; PRIVATE 
SCHOOL GUIDE SCHOOL GUIDE 
Richmond’s longest-
running survey of the 
best businesses and 
services — and the only 
one that dares highlight 
regional opportunities for 
improvement. 

Deadline for editorial 
submissions: May 1, 2025 

The Best & Worst survey 
takes place in March and 
April. 

S E P T E M B E R 	
FALL ARTS PREVIEW; FALL ARTS PREVIEW; 
VIRGINIA PRIDEFEST; VIRGINIA PRIDEFEST; 
COLLEGE GUIDE COLLEGE GUIDE 
Deadline for editorial 
submissions: June 1, 2025 

O C T O B E R 	
CAR WASHESCAR WASHES
Deadline for editorial 
submissions: July 1, 2025

N O V E M B E R 	
NONPROFITS &  NONPROFITS &  
GIVING BACK;  GIVING BACK;  
LOCAL LIBATIONS LOCAL LIBATIONS 
Deadline for editorial 
submissions: Aug. 1, 2025 

D E C E M B E R 	
BEST RESTAURANTS; BEST RESTAURANTS; 
HOLIDAY EVENTS HOLIDAY EVENTS 
Deadline for editorial 
submissions: Sept. 1, 2025
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L O C A L 
Regional news, sports, business, 
politics and government, 
education, crime, and history 

A & E 
Quick hits and deep dives into 
the month’s concerts, events and 
exhibitions, plus book reviews, 
theater highlights and artist 
interviews 

L I V I N G 
Family life, shopping, fashion 
and style, `hobbies, volunteering, 
health and wellness, travel, and 
opportunities for older adults 

E A T  &  D R I N K 
Everything from fine dining to 
food trucks, plus profiles of chefs, 
staff and suppliers; locally made 
munchies and grocery goodies; 
best bites; bartenders; events and 
more 

R • H E A L T H 
A local take on health, wellness 
and fitness topics; included twice 
each year (January and July) 

F E A T U R E S 
Nothing is off limits in our feature 
well: The best area writers and 
photographers team up to 
tackle entertainment, education, 
entrepreneurs, politics, policy, 
personalities, nonprofits, 
medicine, museums, sports, 
literature, libations, legislation, 
noms, noshes and much more.   

LIVING
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An athlete finds mental 

strength through  

recovery  P. 54Senior-centric care 

expands in Richmond 

P. 52

Pre-funeral planning 

brings fulfillment and 

peace  P. 60

Volunteers save 

history at Hallsboro 

Yard  P. 50

See Staunton’s  

historic charms   

P. 56

Shades of 

Moss provides 

grooves and 

greenery 
P. 48

Barry Greene Jr., 

owner of Shades of 

Moss, a houseplant 

and record store
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It’s a hot ‘Curvy Girl Summer’ with author Danielle AllenP. 52

Meet Richmond’s second poet  laureate, Joanna Lee
P. 50

Country singer Carrie  Brockwell’s golden futureP. 48

Music at Maymont returns, plus more events 
P. 44
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COFFEE SHOPS ARE 
PEOPLE PLACES. 

We go there to start our days, 
catch up with friends or meet with 
colleagues — all while drinking an 

aromatic, energizing cup. 
Providers of pick-me-ups, 

reinforcers of routine, they’re an 
important in-between space that 

fuels community and 
togetherness, which is why we 

wanted to celebrate them. Cozy 
up with a cortado or your favorite 

drip and discover our top 
caffeinated sips, can’t-miss cafe 

bites and vegan nosh, along with a 
little RVA coffee lore. We also 

embark on a local cafe tour, catch 
up with a few area java pros to talk 

about the industry and more.

A GUIDE  
to RVA’s buzzing 
COFFEE SCENE

By Bird Cox, Stephanie 
Ganz, Eileen Mellon 

and Genevelyn Steele 

Photo by Fred Turko 
at Afterglow Coffee 

Cooperative
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For more than 45 years, Richmond magazine’s award-winning, 
comprehensive coverage of the region has been written by locals, for 
locals. We know the sources and experts to get the story, and our own team 
of experienced designers ensures every page is informative and engaging. 

I N S I D E

P L E A S E  S E N D  P R E S S  R E L E A S E S  A N D  E D I T O R I A L  I N Q U I R I E S  T O :   

E D I T O R @ R I C H M A G . C O M
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Richmond magazine 
Demographics

80%
A G E  R A N G E  ( 2 5 - 5 4 )

71%/29%
F E M A L E / M A L E

70%
M A R R I E D

74%
E D U C AT I O N  

( C O M P L E T E D  C O L L E G E  
O R  G R A D U AT E  S C H O O L )

26% 
C H I L D R E N  ( 1 7  A N D  U N D E R )

30%
H O U S E H O L D  I N C O M E  

$ 2 0 0 K +

30%
N E T  W O R T H  $ 1 M +

76%
O W N  H O M E

50%
S TA B L E  

( C U R R E N T  H O M E  1 0 +  Y E A R S )

D U A N E  B E R G E R
SOURCE: 2020 READER SURVEY; 2024 META INSIGHTS
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Demographics  
of the Richmond Region

The Richmond Metro Statistical Area (MSA) includes:  

Amelia County • Caroline County • Charles City County 

Chesterfield County • Dinwiddie County  
Goochland County • Hanover County • Henrico County  

King William County • New Kent County • Powhatan County 
Prince George County • Sussex County • Colonial Heights city  

Hopewell city • Petersburg city • Richmond city

R I C H M O N D  M S A  
I S  H O M E  T O  

8  F O RT U N E  5 0 0  
C O M PA N I E S

P O P U L AT I O N 	

1.3 mil l ion +
A growing, diverse 
community welcoming 
more than 9,400 net new 
residents each year

SOURCE: GREATER RICHMOND 
PARTNERSHIP AND 
CENSUSREPORTER.ORG

G E N D E R

52% female
48% male

M E D I A N  A G E 	

38.9 

EDUCATION (BACHELOR’S 
DEGREE OR HIGHER)	

42.1%

C O S T  O F  L I V I N G 
I N D E X

83.8%

P E R  C A P I TA  I N C O M E

$100K+
31%

H O M E O W N E R S

66.4%

M E D I A N  VA L U E  O F 
O W N E R- O C C U P I E D 
R E S I D E N C E S

$400K+
33%

CHARLES 
CITY COUNTY

NEW KENT
COUNTY

CHESTERFIELD
COUNTY

JAMES 

RIVERHOPEWELL

RICHMOND

HENRICO
COUNTY

POWHATAN
COUNTY

GOOCHLAND
COUNTY

HANOVER
COUNTY

PETERSBURG

195

288

64

95

295

64

95
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Regional Reach
Richmond magazine is mailed to subscribers monthly, sold on 

newsstands throughout central Virginia, and distributed at select 
partner businesses and events. 

125K+
P R I N T  A U D I E N C E

N E W S S T A N D  P A R T N E R S 

B A R N E S  &  N O B L E 

B O O K S  A  M I L L I O N  

E L L W O O D  T H O M P S O N 

F O O D  L I O N 

F R E S H  M A R K E T  

H U D S O N  N E W S ,  R I C H M O N D  I N T E R N AT I O N A L  A I R P O R T 

K R O G E R 

L I B B I E  M A R K E T 

P U B L I X 

TA R G E T 

W A L M A R T 

W E G M A N S

W E S T B U R Y  P H A R M A C Y 

W E S T W O O D  P H A R M A C Y  

W H O L E  F O O D S 

SOURCE: 2023 DISTRIBUTION, INCLUDING SUBSCRIPTIONS, NEWSSTAND SALES, 
DISTRIBUTED AND PASS-ALONG COPIES, AND EVENTS

M A T T H E W  M U R P H Y
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2025 Print Advertising Solutions
Richmond magazine connects local businesses with readers who care, act and 
buy. We offer advertising options for every business, including traditional full and 
fractional pages and premium spaces. For greater impact, consider custom and 
overprint inserts, gatefold covers, bind-in cards and other specialty options. 

We offer many opportunities to detail your products or services in themed and 
advertorial sections, such as R•Health*, RVA Traveler*, Private Schools Guide*, 
College Guide*, and our Holiday Gift Guide. Leverage sections devoted to medical 
professionals, real estate, older adults, city neighborhoods and more. 

*Section is overprinted and distributed in addition to usual channels 

Partnership advertising opportunities are available within several of our custom 
publishing projects.  

Welcome Inc.: Annual business 
relocation guide distributed 
via the Chamber of Commerce, 
leading local businesses, realtors 
and relocation specialists 

Richmond Visitors Guide: 250k 
copies distributed throughout the 
region annually 

Broadway in Richmond Playbill: 
Distributed to 10,000 patrons of the 
Altria Theater 7 times each season 

ISSUE		  SPACE & MATERIALS

J U LY 		  M AY  2 6
A U G .  		 J U N E  2 3
S E P T.  		 J U LY  2 8
O C T.  		  A U G . 2 5
N O V.  		 S E P T.  2 2
D E C .  		  O C T.  2 7

D E A D L I N E S

ISSUE		  SPACE & MATERIALS

JAN.		  NOV. 25, 2024
F E B .  		  JAN. 1,  2025
M A R .  		 J A N .  2 7
A P R .  		  F E B . 2 4
M AY  		  M A R .  2 4
J U N E  		 A P R .  2 8

K AT H  PA R K E R

T O  D I S C U S S  A D V E R T I S I N G  O P T I O N S ,  P L E A S E  C O N TA C T  

R I C H  M A L K M A N
P R E S I D E N T  A N D  P U B L I S H E R
8 0 4 - 3 5 5 - 0 1 1 1  |  R I C H M @ R I C H M A G . C O M
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W E B S I T E
A lively website with a dedicated, engaged audience, richmondmagazine.com 
augments the magazine’s trusted editorial contents with timely and exclusive 

online articles and photographs. The website is promoted in the magazine and 
e-mail newsletters, and via social media platforms. 

131K+
PA G E  V I E W S

77K+
U N I Q U E  U S E R S

Digital Opportunities

M O B I L U S  I N  M O B I L

S O C I A L  M E D I A 
Our social posts connect with the community daily as the staff covers 

and participates in events, attends concerts and shows, dines out, and 
highlights the unique beauty of the River City. 

49.7K 37K

A D V E R T I S I N G
We offer leaderboards and display ads on the home page and/or specific 
departments attuned to your business. Additional digital opportunities, 

including pop-ups and sponsored social posts, are also available.

L E A D  T I M E :  2 WEEKS 

SOURCE: 2024 MONTHLY AVERAGES; OPT-IN FOLLOWERS AS OF FEBRUARY 2025
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Digital Opportunities

E M I LY  W A R D E N  D E S I G N S

A D V E R T I S I N G
Get timely access to our audience by advertising in one or more of our 

targeted, opt-in newsletters. Many newsletter stories link to our website, 
so you can double the impact by combining your newsletter advertisement 

with a department leaderboard.

L E A D  T I M E :  4  W E E K S 

RIVER CITY ROUNDUP:  
SPOTLIGHTS EVENTS (WEEKLY) 

O P T- I N  S U B S C R I B E R S :  2 1 . 7 K 
O P E N  R AT E :  4 2 % 

FOOD NEWS:  
RVA’S FAVORITE NOSH NOTES 

(WEEKLY) 
O P T- I N  S U B S C R I B E R S :  2 2 . 5 K 

O P E N  R AT E :  4 3 % 

 SUNDAY STORY:  
FEATURES AND PROFILES (WEEKLY) 

O P T- I N  S U B S C R I B E R S :  2 0 . 3 K 
O P E N  R AT E :  4 4 %  

EDITOR’S FIRST LOOK:  
NEWS AND PRINT HIGHLIGHTS 

(BIWEEKLY) 
O P T- I N  S U B S C R I B E R S :  2 0 K 

O P E N  R AT E :  4 1 % 

R•HOME:  
SHELTER AND GARDEN (BIWEEKLY) 

O P T- I N  S U B S C R I B E R S :  2 0 . 3 K 
O P E N  R AT E :  4 2 % 

E - N E W S L E T T E R S
Richmond magazine offers a portfolio of e-mail newsletters to an active, 

engaged audience. They spotlight weekly events, highlight the hottest food 
news, offer design and decorating ideas, expand on print coverage, share 

stories and people unique to the region, and more. 

T O  D I S C U S S  A D V E R T I S I N G  O P T I O N S ,  P L E A S E  C O N TA C T  

R I C H  M A L K M A N
P R E S I D E N T  A N D  P U B L I S H E R

8 0 4 - 3 5 5 - 0 1 1 1  |  R I C H M @ R I C H M A G . C O M

SOURCE: 2024 AVERAGE OPEN RATES; OPT-IN SUBSCRIBERS AS OF FEBRUARY 2025
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Promotions
Richmond magazine’s custom publishing department creates bespoke print 
pieces designed to highlight the best local brands, talent and resources, 
providing unique opportunities to access our audience and grow their own. 
Past partners include: 

Richmond Home Show 
The Valentine Museum 
Symphony Designer House 

Virginia Museum of Fine Arts 
Richmond Regional Tourism 

Editorial projects leap off the page when paired with experiential events. 
We welcome select sponsors to participate in these longtime favorites. 

Best & Worst annual awards 
program and event 

Top Docs annual awards 
 program and event

We are proud to partner with some of Richmond’s most cherished events. 

Craft+Design show Bizarre Bazaar 

Additional offerings include: 

Corporate and bulk subscription rates for gifting and events  
The Great Gift Box curated voucher presentation program

T O  D I S C U S S  P R O M O T I O N S ,  P L E A S E  C O N TA C T  

R . J .  L A N D I N
S E N I O R  D I R E C T O R  O F  M A R K E T I N G 
S U B S C R I P T I O N S ,  &  C L I E N T  R E L AT I O N S
8 0 4 - 3 5 5 - 0 1 1 1  |  R J @ R I C H M A G . C O M

S T E V E N  F O R B E S


